I don’t know about the rest of you, but | find drd sitting at my computer writing when a blug
sky out my window calls to me. Lately, I've beeritoey up earlier so | can take a break and
spend some of my time outdoors in my garden, befgets too hot, and before | have to mee
those pesky deadlines.

I know many writers find it hard to stay on tracklwwriting come Spring and Summer. Warm
beautiful days welcome all those to enjoy the oatdolf you have a laptop, this is a real
possibility and those like me, who work on a degkfond themselves torn between two
passions . . . writing and outdoor activities. Jkestp in mind you need to write everyday to
hone your writing skills. If you crave the outdoaiake a break for a couple of hours from you
writing and enjoy them. Just make sure you domgéd to come back and finish your writing
goal for the day. You can also do what | do. l@ge®& couple of hours earlier to get my work
done sooner. This gives me the early afternoomjmyehe outdoors and do some gardening.
come back indoors when it starts to get hot outlal my day under one of my trees in the
early evening reading before coming indoors oneenag

| also have some exciting news—SFC Newsletter fotans is starting a new monthly column
called "LET IT ALL OUT"!I We wanted a spot for write and illustrators to VENT, but we only
want it done in a humorous way. Share with us and Yellow writers and illustrators what
your pet peeve is about writing and illustratinga8 some of your insight on the waiting gam
crabby editors, computers that don't work, etc. €@ our guest and sound off in this new
monthly column.

SFC Newsletter for Writers is always looking foti@es to help those improve their writing, to
inspire, and anything to do with the craft of wrgior illustrating. We invite you to share your
experiences with us and your fellow writers andsiiiators. Submission guidelines can be fou
herehttp://vsgrenier.com/submissionguidelines.aspx

Now to all the wonderful articles in SFC newsletteis month.in the Beginning—Jill
McDougall shares with us hot to grab the attentiban editor with our titles. So get out those
unpublished manuscripts you’ve been sending ousardf you can come up with an attentior
grabbing, gob-smacking title to help them get mh#d. InMy Office—we’re breaking old
reading habits with Carolyn Howard-Johnson. Caraslyares with us tips and tidbits she hope
will keep readers and writers coming back to héurom MySelf.com each month. IMou're
Published—Carolyn Howard-Johnson shares six things to dgptok up your media releases.

-

A




Carolyn has been a great help and her tips hapeté&tories for Children Magazine spread the
word about its monthly publications and featuredgjunterviews each month. | highly sugges
you read and use these tips. The Writing Life—Hiliar Bell is back to share how to Rise to
the Occasion when writing the climax of your nowiliar has done a wonderful job sharing
how to start and get out of the muddle when writimg middle of your novel. Now Hiliar wrap§g
it all up for us in this article. And ibet It All Out!—Gayle Jacobson-Huset shares her rant
about firewalls and pop-up blockers. We all neahtfand use them, but does your computer
act like the parent instead of you? Gayle’'s compsiiee does. Hope you enjoy reading the
down falls of having a computer for a parent when'se a writer.

—F

Also, don't forget to check out Contest Row, MarRéce, and Writers Help. There’s a lot of
information in this newsletter so take your timertake sure you don’t miss anything.
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WANTED:

Unpublished Manuscript Would Like to Meet Attention-grabbing, Gob-smacking Title
By: Jill McDougall

As you probably know, a catchy title spells MarkgtSuccess. A funny title suggests a fun




read. An intriguing title suggests mystery. A sctilg screams: GOOSEBUMPS THIS WAY.

A book buyer’s attention will be snagged by a clettée long before your opening sentence
weaves its magic.

Great titles sell books. They really do. Author hylorehouse talks about stumbling across
murder mystery with a title so bad, she laughecenl$he bought the book. It was calleidie
in Juan.

The thing to remember about buyers of children'sksas that they aren’t just people in
bookshops. Surprised? Many are busy librariansrsegrcomputer lists while ignoring that
nine-year-old playing chess with the turtle. Someetame-poor teachers sitting in staff
meetings with publishers’ catalogues on their kn€dkers are hollow-eyed parents
excavating sticky Book Club order forms from thetbm of the school bag.

Because titles sell books, a standout title coudtteran editoreally want to like your
manuscript. At the very least, it might grab heertion.

So what makes a catchy title?

A great example of an eye-catching title is Cynth@mel's YA novel:Get your tongue out of
my mouth, I'm kissing you good-by#/hy does it work? It's a great one-liner and sstge
clever writer at work.

And have you read some of the Captain Underpatgs?2iAnyone who can come up with
Captain Underpants and the Wrath of the Wicked Wedgmarknows how to entertain
children, right? | think so. Dav Pilkey’'s Captaimdlerpants series has sold over 14 million
copies.

One way to grab attention is to crank up the intigactor. Mary Hooper combines a couple
of incongruous images in her chapter book Tite Revolting Weddingo does Giles
Andreae inCaptain Flinn and the Pirate DinosaurBirate dinosaurs??? Tell me more.

Some titles are downright clever. Maybe too cldeeryoung readers but adults will get a
chuckle. One of my favorites he Squeaky Cleanefgivian French) about a bunch of mice
that clean houses.

Morris Gleitzman has many titles that utilize clewerd play:Toad Rage, Toad Away, The
Other facts of Lifeare all appealing. Morris Gleitzman has said twaasionally he comes up
with a snappy title before he starts writing. Igerst this is not unusual. (My chapter bddke
Scary Knightegan with the title and so did my short stS8rgart Aleg

For younger readers, there is much appeal in rhymiralliterative titles. Consider the
pleasure of presenting a youngster wthelia Bodelig Peggy ParishRelax MaxBrian
Caswell),Ghost on ToadtMargaret Clark) or even my owknna the Goanna.

Not all successful book titles are funny or evesvel. Some titles are memorable because
they're bad. Author Geralyn Dawson tells how eves/n the marketing department at her
publishers thought her working titl€he Bad Luck Wedding Dressd to go. Worst title ever,
they all said. Yet, whenever Dawson’s book wasudised at marketing meetings, everyone
called itThe Bad Luck Wedding Dresok. The name stuck.

Some titles reflect serious content. The fliteKill A Mockingbird(Harper Lee) is based on a
comment made by one of the characters. The titlgessts the killing of a harmless bird just a
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the novel renders a story about an innocent maunsadcof a crime.

If a good title can make or break a book, someasthave had close calls. F. Scott
Fitzgerald once named a bodkmalchio in East Egdpefore settling offhe Great Gatsby.

Charles Dickens' classileak Housavas nearly calledom-All-Alone's Factory That Got
Into Chancery and Never Got Out.

Have | convinced you to spend some extra time am tide? Good. Now, here’s the cruncher
You could sweat blood on getting your title rightdahe publisher might want to change it

anyway.

Jill has written over a hundred books for childréau can find more writing tips at
http://www.jillmcdougall.com.au

Breaking Old Reading Habits:

Ten Literary Works: Convincing You to Love Literary
By: Carolyn Howard-Johnson

Author of This is the Place, Harkening, Tracings] &he Frugal Book Promoter: How to Do
What Your Publisher Won't and The Frugal Editort Paur Best Book Forward to

Avoid Humiliation and Ensure Success

(This is a reprint from Carolyn's Back to Literawolumn at MyShelf.com. In it, Carolyn explorelsthings literary for
readers and for writers. As part of this formag sitludes in each column a tip and tidbit that lstyges will keep both
readers and writers coming back each month to e¢sanew. Find it atbww.myshelf.con)

Because | so often hear, "l don’t read literaryeisy or even, "What's a literary novel?" I've
compiled a list that | think might convince thoskoathink they hate them to try reading
them—at least every so often. Those of you, wheadly love literary, will find at least one or
two books that aren't already in your library.

None of these books are real classics—the kindnyay have detested in high school. Most
have been popular in relatively recent history ariew are books that Oprah should have
picked if she had been doing that when these baeks released.

Why not give one or all a try? Sandwich them in swinere between the romance, crime, angd
psycho-stuff that we tend to keep on our nightstand

Here goes:
To Kill a Mockingbird by Harper Lee. This is one of my favorites oftatie.

A Painted Houseby John Grisham. A recent favorite that few call@drary” but got blasted
by Grisham's fans anyway because, | think, theyevadirexpecting the same old, same old.

The Chinchilla Farm by Judith Freeman. It's been around awhile mibite of the few good
pieces of fiction set in Utah where | set my fimstvel.

Dear Corpus Christiby Eve Caram. This is a lovely little piece by firgt writing teacher at




UCLA. It deserves wider readership.

A Child of Alcatrazby Tara Ison. This writer is relatively unknowrheSis a novelist and a
screenwriter (no one ever gives screenwriters nouetlit so very few are famous regardless
of the fact that their talent or the lack thereah enake or break a movie). She has taught
writing at UCLA and is now teaching at Antioch Uarsity.

The Sixteen Pleasurelsy Robert Hellenga. Apart from an occasional lapsgrawing his
female characters truly, this book, set in Florethaeng the Arno's infamous destruction, is a
winner.

Angle of Reposdy Wallace Stegner. You can't go wrong with thie @r any other title
written by this novelist and journalist.

The Weddingoy Dorothy West. This was West's first and onlyabbecause she didn't get
around to storytelling until she was in her lastatie. She breaks rules and makes it work. S
also makes us understand a portion of black histodyblack intolerance that many of us
didn't know existed.

Travels with Charlieby John Steinbeck is not fiction but it is liteya¥ou might enjoy seeing
nonfiction written with passion and style and aryisCharlie was the last book Steinbeck
wrote, the culmination of years of honing his craft

Dandelion Wineby Ray Bradbury is a touching novel that will bgdd by those who liked
the first book on this list.

Dr. Zhivagoby Boris Pasternak. This book is worth the stragghuired to sort out the
Russian names. Hundreds of thousands of readeitsadidw decades ago when we weren't g
so spoiled by authors who too often now cater @tshttention spans and formulaic writing.

Okay. So that's 11. I'll make it a baker's dozen.

Anna Karinina by Leo Tolstoy. This is a novel that holds up other decades, especially for
women (and men) who still suffer from gender préejas.

This is the Placéy Carolyn Howard-Johnson. It’s a little romangdijttle memoirish, a little
historical, a little women'’s. They're all good cateies but | prefer a little literary. If | didn't
include this book among my favorites, | wouldn'tgi&ng you the truest list possible. Ahem!
Maybe my next novel should examine the mirror images of false pride and false modesty
as its premise.

Carolyn Howard-Johnson edits Sharing with Writesstiewsletter that is also a community. Share idras.
Learn from theirs!" It's full of tips like this. Teubscribe send her an e-maiHatJoNews@aol.conYou'll also
find useful editing tips atvww.thefrugaleditor.blogspot.com

BIO: Carolyn Howard-Johnson is an Award-winning autticthe HowToDoltFrugally Series of Books for
writers, including the USA Book News' award winn&re Frugal Editor
http://www.amazon.com/gp/product/0978515870/

and The Frugal Book Promothttp://www.amazon.com/gp/product/193299310X/

Blogs: http://www.TheNewBookReview.blogspot.cqrhttp://www.sharingwithwriters.blogspot.com
http://www. TheFrugalEditor.blogspot.comttp://www.authorscoalition.blogspot.com
Now blogging on War. Peace. Tolerance and Our 8adit:http://warpeacetolerance.blogspot.com

Squidooing ahttp://www.squidoo.com/HowToDoltFrugallyforAuthors
Join my Squidoo fanclub &ttp://www.squidoo.com/member/join_fan_club/Carolyn
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So, Just How Well Are Your Releases Working for Yo@

By: Carolyn Howard-Johnson

Here are six things to do to spark up your nextimeglease (and make it more useful to those
you're sending it to), ways that even traditiorialison't argue with:

1. Be sure what you're announcing is real newsilbof useful information that your contacts
can use. The release of a book by itself is raaklghat earth-shaking anymore. Discover the
parts of your book, your event, yourself that witjue editors' interest. Then use them.

2. Let your audience know why they should read ymok, come to your party, do a feature
on you. What are the benefits? What are the dowssidhey don't?

3. Look at the first ten words and the title of thkkease. WouldYOU want to read more?
Scroll down a bit. Does your release get more @stéang later on? TheRHAT'swhat you
should use for the lead!

4. Avoid overblown language. Inspect every adjegtadverb and word that has over two
syllables. Sometimes less is more potent. The,faotsyour opinion, please.

5. Double check your contact information. Includenauch as you can and still maintain some
security.

6. Give the media what they need to complete theTbat may include other resources, othe
authors who might give an opposing views, etc. \What choose to include depends on where
you're sending your release. Put yourself in tleeesiof the person you're trying to reach.

-

TIP: I recently sent out a release on a book fair bbath coordinating. | introduced the
release with a personal comment that told my casitacfeel free to utilize the release any
way they wanted (many online newsletter editorstdsgem to understand that they can do
this) and that | had free articles on book fairaikble for their use if they would prefer that to
the release. My response rate doubled comparedmy similar releases I've sent out with no
introductory comment.

Carolyn Howard-Johnson edits Sharing with Writesstiewsletter that is also a community. Share idras.
Learn from theirs!" It's full of tips like this. Teubscribe send her an e-maiHatJoNews@aol.conYou'll also
find useful editing tips atvww.thefrugaleditor.blogspot.com

BIO: Carolyn Howard-Johnson is an Award-winning auttficthe HowToDoltFrugally Series of Books for
writers, including the USA Book News' award winn&re Frugal Editor
http://www.amazon.com/gp/product/0978515870/

and The Frugal Book Promothttp://www.amazon.com/gp/product/193299310X/

Blogs: http://www.TheNewBookReview.blogspot.cqrhttp://www.sharingwithwriters.blogspot.com
http://www.TheFrugalEditor.blogspot.camttp://www.authorscoalition.blogspot.com
Now blogging on War. Peace. Tolerance and Our 8adit:http://warpeacetolerance.blogspot.com

Squidooing ahttp://www.squidoo.com/HowToDoltFrugallyforAuthors
Join my Squidoo fanclub &ttp://www.squidoo.com/member/join_fan_club/Carolyn

Rising to the Occasion: The Climax of Your Novel ‘
By: Hiliar Bell




Someone once said, "Your beginning sells this revmit it's your climax that sells the next."
Yet it's more difficult to identify the ingredientd a good novel climax than it is to pinpoint
what makes a great opening, or a well-structurettifai In commercial fiction, any good
beginning and middle will have certain common chamastics, which apply to almost any
genre. A novel's climax is so dependant on whai¥bned previously in the story that any
number of events can create a great climax—it dolkawe to be a big fight scene, or a deatht
defying chase that ends with the villain's capturdact, in one of my favorite climaxes, a bung
of the protagonist's employees sit down and hay@et chat about him . . . and the reader
realizes that everything she has witnessed innhegeding 500 or so pages, fights, riots, fire
and avalanche, were not at all what they appeéiiéccolo Rising by Dorothy Dunnett.)

No matter what form it takes—a battle to the death quiet decision to do the right thing—th
climax must be the culmination of the main storgtgem your character should have been

[€))

pursuing from chapter one. It's where the boy averes the final obstacle that stands between

him and the girl. Where the weak protagonist fitlscourage to stand up to the evil boss/galn
leader/popular girl . . . best friend? Where theolsammons that last ounce of strength,
cleverness, or whatever virtue he possesses andlgie doesn't, to beat those overwhelming
odds. And because the climax is so completely ddgeron the shape of the story it springs
from, it's hard to pin down what it should contaibut| can identify some of the things that
make climaxes fail.

The climax doesn't match the stovjpu see this most commonly in a quiet novel altangled
relationships . . . that ends with a car crasta(kidnapping, or a natural disaster) and the
protagonist suddenly finds herself struggling forsval. Even if the struggle for survival
clarifies what's been wrong with her relationshgog] lets her find the self-confidence to resal

them, the sudden switch to action adventure ustgilly for the reader, because it's not what thi

novel is about. | know why writers do this; it'schese they don't think that the protagonist
simply figuring out the right thing to do and theéaing it is sufficiently exciting—and they're
probably right. But the answer isn't to suddentktan an action adventure finish; the answer
to put more and more pressure on the protagonisiaie the wrong choice, so that making th
right choice involves real sacrifice and strengthher part. A climax doesn't have to be
"exciting." Dramatic can work just fine—in some esgsbetter than "exciting" ever could.

(0]

The climax consists of a simple battle of strengtiich the hero winsAdventure stories of all

genres encounter a different problem. The bigpaeqpiacked final struggle is perfect for those
genres, but if the protagonist wins that last batiinply because he's stronger than the villain
climax will fail. It doesn't matter if the battle fought with spells, fists, or fleets of spaceship
it's just a matter of who has the most force atligposal, then the novel loses. The way an

action climax works is when the protagonist is igooverwhelming odds—the villain is strong
than he could ever be--but he has some other gudltharacter, something he can summon g
of the depths of his own nature that will allow hionwin. "I know something you don't know,

Tom Riddle."One of the best examples of this is in Lord ofegs, where two small hobbits,
through sheer determination that good will pre\deffieat the greatest army of evil their world
has ever known. After Sam and Frodo have draggadsalves across Mordor, expending eve
last ounce of strength, courage and love they gsdsereach that volcano, they've earned the
victory and the reader is delighted to see thenmeaehit.

If | was asked which is more important in a climdrama or excitement, I'd have to say drama.

The climaxes that readers remember longest arertbe that test the main charactarser
resources to the utmost—his super-fast draw, esidtesngth, or the fact that he has tons of ¢«
magic at his disposal make him less interesting thhe's slower and weaker than the villain,
but still somehow summons up the courage, detetiomar cleverness to prevail. The harder,
the victory is, the higher the cost the hero paystf the more we admire him.
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Someone else turns up to save the hEng is the ultimate example of winning by superio
force—and it's not even the hero's own force! By mweryone should know that the cavalry
can't come to the rescue at the last moment, likatéro has to rescue himsel—but | see an
amazing number of children's and YA novels whendtadstep in at the end to solve the young
protagonist's problem. And being saved by grownsigsyen worse than being rescued by the
cavalry.

Yet another way climaxes fail is when the protagerbdr the villain—suddenly starts acting ir
way that is irrational or out of character to allotlve hero to winl recently saw the movig:10
from Yumaand despite a few glitches (if they're tryindhide in the middle of hostile Indian
territory, why are they building huge campfired® tompelling villain had me completely
roped into the story . . . right up to the climasere several people did things that were
completely out of character and/or just didn't meé&mese. | know the answer to all my caveats
the director thought that having the villain shalbthis own men was exciting—even though
there was no reason for him to shoot more tharbtieem. He thought having the boy point g
pistol at a villain was dramatic—even though the tkien simply changed his mind and turneq
away, which was profoundly anti-climactic. He thbubaving the bad guy board the train wa
proving something to someone—even though this waamwho understood himself so well |
had nothing to prove. (And the director liked tighting effects of all those big campfires. Ang
of course the reason they didn't shoot the hoosstp the coach in the first place was becau
then we wouldn't have a story.) But after a veryrshime these things add up to a big rationa
how! of, "He wouldn't do that!" And you've blownetheader's suspension of disbelief right w
you need it most. Never have your hero (or villaln)something stupid or out of character jus
because it will make for an exciting climax--treswhere they have to finally get it right.
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(And don't have them light big campfires when thregupposed to be trying to hide, either!)

And finally, the climax should closely involve tuégmination of the protagonist's growth ait.

doesn't always take place right in the middle efdlimax—sometimes the protagonist learns
whatever-he-needed-to-learn in order to go intofihal battle armed for victory. Sometimes h
figures it out right in the middle of the actiomdacan then go on to win. And sometimes it's
only in the battle's quiet aftermath that he reaihe's now grown into the person he needs to

There are probably many other ways to screw upvalisoclimax, but | can leave you with som
final, positive tips. The climax is the resolutiohwhat has happened tinis story—it shouldn't
involve extraneous types of action, or people wimasup to help the hero out. The protagonis
should use qualities he has acquired in the stosplve his problems; he can't just suddenly fj
the strength, he needs to be motivated by prestry events. The protagonist must be
primarily involved in solving the problem—the mqyain, effort, sacrifice, grit and drama it
takes, the better your climax will work.

And a hard-working climax will help sell not onlgi$ book, but many books after that—which
for a writer, is the ultimate happy ending.

BIO: Hilari Bell is the author of many SF and fantasyels for kids and teens, the most recent of whiefThe Last Knight
andShield of Stars You can find a complete list of her books, aed ¢ther writing tips, at her website
www.sfwa.org/members/bell

Copyright 2008 Hilari Bell

My Computer Thinks I'm a Kid!

By: Gayle Jacobson-Huset

Those of you that know me realize that I'm compuateailenged for sure! In fact, Editor VS
Grenier often uses me as the "guinea pig" of thé 8dhtorial staff to test out our new

technology—if Gayle "gets it", then it ought to wb6igh. Sadly, | never "get it" when it comes
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properly, so | never know if it's IT or ME thatdausing the problem! They don't call
Information Technology . . . IT for no reason, yoow.

| have the strangest computer, and | think it isrited. I'm not sure, but | think I've spotted a
gremlin here and there that runs around beneatlaylees of my flat screen and screws up my
writers’ life on purpose!

My firewall takes over when the gremlin is sleepiBpmebody sends me a link to view
something on YouTube. My computer says, Way | can't get the link to work since my
firewall is blocking everything. | go into my fireadl to change the configurations—it won't
show me as Owner but it shows me &@! | have Parental Controls on my computer!

I've written several emails to my computer to infclit" that I'm about to be 58 years old —
hardly a kid anymore. It doesn't care. When | argét rid of the Parental Controls block, my
firewall and computer conspire against me and lipkatk my computer down. | can't do
anything then—not even shut down! (And why doesiit SHUT DOWN instead of simply
OFF? And why do you have to hit START to get OFFRGH!)

of gremlins and wicked things into my computer, aoav it barely works. | think it's on strike.
Or perhaps its memory is going. Now it won't eletrme go to the Stories for Children webs
anymore. It says | have to take a kid with me sifroeno longer one. Sigh.

BIO: Gayle Jacobson-Huséissistant Editor of SFQives at "Unfrozen Pond", Minnesota, with her lbarsd and
imaginary flock of penguins. She has two adultdrieih and two grandchildren. Gayle serves as Thelddeidews
Coordinator for MN SCBWI. She's been publishedTine Institute for Children’s Literature website,
KidMagWriters.com, MN SCBWCygnet,Once Upon A Time Magazine, Relate Magazine, SCBVlletin,
Spirit-Led Writer, Stories for Children Newslett&tories for Children Magazine, The Blue Reviewd aaveral
regional SCBWI newsletters and websites. You camanb her atstoryeditor@vsgrenier.com

Family Tree Magazine

PAY: up to $800

http://www.familytreemagazine.com/gls.htmi

Family Tree Magazine is a general-interest consunmagazine that helps readers discover,
preserve and celebrate their family's history. \Weet genealogy, ethnic heritage, personal
history, genealogy Web sites and software, scraphgpphotography and photo preservation
and other ways that families connect with theirtpAsticles are geared to beginners—our
readers don't necessarily think of themselves eséalogists."

Trade Magazine

PAY: $75 - $500

Contactmailto:tradewriterwanted @gmail.com

Trade magazine written for an industry with 1,56¢a8 retailers in the U.S. seeks a permane
freelance writer. We need an individual with puldid experience writing for one or more nicl
retail industries. This is a small publication: ywill be conducting your own research,
interviews, fact checking, transcribing and writiVge need a well-organized, accurate, verssa
person with a fully equipped home office (Interrfak, phone recorder for interviews, etc.).
Have a track record of supplying polished copy thifltrequire little editing. Your articles
assignments will include supplier question and arguieces, dealer profiles and personality
profiles. Issue-related stories about how smadlileats can succeed despite threats from big
boxes, Internet, etc. Minimum 3 years experiencefdP degree in journalism and experience
with a major niche-market publisher (Rodale, Peters-airchild, etc.). Pay: Stories pay $75-
$500 and vary in length from 150 words to 1500 wgoitthis is a quarterly publication, annual

to each new technology we add to the magazine aPsrhecause my computer never function

So what's an old editor to do? Why, edit of coursedited the configurations on my firewall to
tell "it" that I'm old enough to make my own viewichoices now. It didn't care. It let all kinds
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budget for successful candidate approx $10,00@sElsend resume and cover letter. No clips
this time.

The Current Newspapers

PAY: $50

For full guidelines, see the announcement at
http://washingtondc.craigslist.org/doc/wrg/5988305@m|

A set of weekly papers covering much of Northweststiington, print personal essays each
week about places in D.C. Anyone may submit a piStaries should be personal essays told

first date in an Adams Morgan restaurant -- oritketadescriptions of a place and why it appe
to you.

[a})

WildBird

PAY: $300 - $500

http://www.wildbirdmagazine.com/wb/detail.aspx?did587 &sts=all&gobtn=&cid=3998

As the largest birding magazine, we strive to lmalrin scope, with stories of interest for
everyone from beginning birders to longtime birderghusiasts. We offer tips for species
identification, equipment information, inside tiglsout birding travel and backyard birding
pointers. We also offer forums where birders canreslheir experiences, expertise and
excitement. WildBird always is looking for excititgrding stories and images. Although we
work with wonderful contributors, we are on theKkoat for knowledgeable writers and
photographers.

Root and Wings

Covers the Lunenburg and Queens counties of NovaaSc
PAY: 25 cents per word
http://www.discoverrootsandwings.com/index.htm

I love the look of this little bi-monthly parentinmgagazine, and the writers guidelines are right
the site—always a bonus. This is a paying marlkastdives preference to local writers.

Raven Tree Press
http://www.delta-systems.com/submit_guide.cfm
Raven Tree Press publishes high quality biling&alg{ish/Spanish) children's picture books. W
look for family-oriented storylines with universappeal for elementary-aged children. We do
not publish reference books, religious topics, fiotien, or activity books at this time.

Sylvan Dell Publishing

http://www.sylvandellpublishing.com/about.htm

The picture books that we publish are usually,fmitalways, fictional stories that relate to
animals, nature, the environment, and sciencebddks should subtly convey an educational
theme through a warm story that is fun to readtbatiwill grab a child's attention.

War Poetry Contest

Seventh year. Fifteen cash prizes totaling $5,000.prize $2,000. Submit 1-3 unpublished
poems on the theme of war, up to 500 lines indihning entries published online. Sponsored
by Winning

Writers. $15 entry fee, payable to Winning WritdPestmark deadline May 31, 2008. Judge;
Jendi Reiter. Include cover sheet with contactrimi@tion. No name on poems. Submit online
mail

to Winning Writers, ATTN: War Poetry Contest, 35kd&sant Street, PMB 222, Northampton
MA 01060. Winning Writers is proud to be one of 11Best Web Sites for Writers." (Writer's
Digest,

2005-2007). More informatiowww.winningwriters.com/war

through the framework of a place -- a childhooé &l a Smithsonian museum, for instance, of
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Writing for Money - John Gardner Writing Award

http://writingformoney.com/

ENTRY FEE $5-$10

We want to see your best character description &ither a fiction or a nonfiction piece
(published or unpublished). Up to 150 words in ten@®eadline May 15, 2008.

1 First Prize: $500

2 Second Prizes: $100

3 Third Prizes: $50

4 Fourth Prizes: $25

5 Honorable Mentions

Prose for Papa
http://www.visitsunvalley.com/static/index.cfm?centID=555
$10 ENTRY FEE

The Fourth Annual Prose for Papa short story corges

held in conjunction with the 2008 Ernest Hemingwagtival,
Sun Valley, Idaho Sept. 25th-Sept. 28th, 2008. Qaizie of
$500. First place winner will be published in therhingway
Festival magazine and on the website. Length 3800 words
or 10 pages. One entry per person. Deadline Mag@18.

Flash Fiction Prize for Kennesaw Review
http://www.kennesawreview.org/artman2/publish/cet#é-lash_Fiction_Prize_2006.php
$15 ENTRY FEE

$500 prize for the winning story, to be publisheadkR

June 1, 2008, deadline for receipt (hard copieg)oRb0

words or less.

Pond Ripples Poetry Contest

Visit http://www.pondripplesmag.cofor more information.

$5.00 ENTRY FEE

Calling all poets! Pond Ripples is taking submissidor its First Annual Poetry Contest! The
theme for 2008 is "Quiet." You could win $100.00!

Asham Award

http://www.ashamaward.com/

NO ENTRY FEE

The foremost short story prize for unpublished womweiters.

First prize: £1,000

Second prize: £500

Third prize: £300

Runners up receive £100 each, and have their stpuielished in a collection by Bloomsbury.
Deadline September 30, 2008. 4,000-word limit. &mis must be female and can be of any

nationality and from any country providing thatytege over 18 and currently resident in the
United Kingdom. They should not have had a novddank of short stories for adults previous
published.

The Writing Show First Chapter of a Novel Contest
http://writingshow.com/contests/2008/2008 callforesg. html

ENTRY FEE

$25 if received by May 20, 2008. $32 between May@d June 20, 2008.
First Prize - $1,000. An interview on The Writin@v.

Chapter posted on The Writing Show Web site ancetémal

glory of victory!




Second Prize - $400. Chapter posted on The Wr8imgw Web site.
Third Prize - $300. Chapter posted on The Writihg\8 Web site.
Fourth Prize - $200. Chapter posted on The WriBhgw Web site.
Fifth Prize - $100. Chapter posted on The Writitnp® Web site.
Plus, for 10 lucky winners, chosen at random, 76€dw of feedback

Early deadline: May 20, 2008. Late deadline: June2P08.
First- through fifth-prize winners will be annoucen October 1, 2008. Ten critique winners
will be announced on June 23, 2008. Critiquesgllawarded by September 1, 2008.

We want to find the world's best first chapter nfumpublished novel. Above all, you must tel
compelling story. That means that you have to gsabo quickly, so completely, that we can't
stop reading, even if the house is burning down.

n #

Grants:
Clayton Memorial Medical Fund
http://www.osfci.org/clayton/index.html

The fund helps professional science fiction, fapthsrror, and mystery writers living in the
Pacific Northwest states of Oregon, Washingtonhdd@and Alaska deal with the financial
burden of medical expenses. We generally followstaedards of Science Fiction and Fantasyy
Writers of America (SFWA) for Active or Associateembership in determining professional
status.

Elizabeth George Foundation

P.O. Box 1429, Langley, WA 98260

Offers grants to unpublished fiction writers, pshi&d or unpublished poets, emerging
playwrights, and organizations benefiting disadagatl youth. Elizabeth George is a
fiction/mystery writer. The application deadling the first stage of the grant is June 15, 2008
Write to request guidelines.

Conferences:

League of Utah Writers

2008 Roundup - Ogden, Utah
September 12-13, 2008

Lodging

Ogden Marriott

247 24th Street

Ogden, UT, 84401

(801) 627-1190

Fax: (801) 394-6312

Toll Free: 1-888-825-3163

(Located in the heart of Ogden within walking digta of Historic 25th Street, restaurants and
shopping.) Special LUW price: $89 + tax Price gtimdugh Aug 29, 2008, or when block of 4
rooms are booked.

The Ogden Marriott has a website if you want toc&heut the amenities.
www.marriott.com/hotels/hotel-information/travetishogden-marriott/
Hotel is not responsible for any dietary requestequirements.

Registration now open for the Muse Online Writers @nference




Lea Schizas and Carolyn Howard-Johnson will beihggsheir third annual Muse Online
Writers Conference on October 13 — 19. The contererffers new and seasoned writers ovel
120 FREE workshops each year held over the codirseeoweek.

Last year, there were close to 2000 writers whenatiéd from all over the world: USA, Canadal

Mexico, Africa, England, Italy, Greece, India, N&waland, Turkey, Australia . . . to name a
few.

Some of the Presenters back once again this year ar
Denise Cassino - Long Story Short Publisher

Deron Douglas - Double Dragon Publisher

Hope Clark - Funds For Writers Publisher

Lillian Cauldwell - PIVTR founder

Lynda S. Burch - Guardian Angel Publisher
Magdelena Ball - Compulsive Reader Founder
Margot Finke - Musings Founder

Pauline B. Jones - Eppie VP

Terry Whalin - Literary Agent

Valerie Connelly - Nightengale Press Publisher

And I'll be one of the new Presenters this year!

For more information on the Muse Online Writers @oance:
http://www.freewebs.com/themuseonlinewriterscomniess

To register as an attendee:
http://www.freewebs.com/themuseonlinewriterscomnieegreqgistration.htm

To apply as a Presenter:
http://www.freewebs.com/themuseonlinewriterscomniesgpresentersregistration.htm

Contact: Lea Schizas

Co - founder of The Muse Online Writers Conference
http://www.freewebs.com/themuseonlinewritersconfee
Email: museitupeditor@yahoo.ca

Catholic Writers Online Conference
Writers, editors, agents, and other publishinggssionals from around the world are gearing
for the first annual Catholic Writers' Conferenceli@e, which will be held May 2-9, 2008, ang

is sponsored by the Catholic Writer's Guild andt@€émagazine. The online conference is fie

of charge and open to writers of all levels forsavho register by April 25. Early registration
recommended, as some courses will have limitediogsrhat will be filled on a first-come,
first serve basis. For more information, gohdp://www.conference.catholicwritersguild.org

The Nebraska Summer Writers’ Conference

Turn One Week of Inspiration Into A Year of Fani@$Vriting at the Nebraska Summer
Writers’ Conference you'll enjoy energizing intetiao with other writers. But that won't stop
when the conference ends. Our year-long “virtuafeeence” keeps going with exclusive acce
to Internet-based writer resources, support ancudgon boards.
June 14th - 20th, 2008

Novels, nonfiction, screenwriting, poetry & more

Weekend and week-long curriculum options

Learn from successful writers, agents and editors

Cocktail reception and student/faculty mixers

Click hereto get conference updates AND the exclughrector’'s Newslettefrom award-

P

:5S

winning author Timothy Schaffert with writing tipBAQs, prizes and more!




Nebraska Summer Writers' Conference
Department of English

Lincoln, Nebraska 68588-0333

(402) 472-3067

nswc@unl.edu

Black Writers Reunion & Conferenceis coming to Tampa, Florida, June 19-21, 20087 wit
workshops being presented June 20-21.which hefpsragcreative, freelance, technical,
proposal, and other writers to launch or furtheirtvriting/writing-related careers. Proposals
are still welcomed on any topic of interest to Wr&ing community, but particularly encourage
proposals on writing careers and writing-relateditesses that introduce participants to the
diverse opportunities available to them beyondtoreavriting as professional writers and
writing service providers in addition to creativeitimg and publishing. For more information
about the Black Writers Reunion & Conference, wsitw.blackwriters.org

Workshops:

The Institute of Children’s Literature has offertbd premier writing course, books, and a
newsletter to adults interested in learning howvtite and be published for childremd teens.
Visit their website http://www.institutechildrenslit.com/index.htm

Carolyn Howard-Johnson will be sharing with theioras humor writers again in the spring of
2008 at Dayton University's Erma Bombeck Writergri®¢hop. She will speak twice at the
Kennedy Union on campubttp://www.humorwriters.org/

The Highlights Foundation is accepting registragidor their 24th Annual Writers Workshop,
Chautauqua, NY, July 12-19, 2008. For more inforomatplease call (570) 253-1192 or e-ma
contact@HighlightsFoundation.org or visitghlightsFoundation.orgChautauqua is one of
those transformative writing experiences. Registnat limited, so get your reservation in soan.

Critique Services:

VS Grenier’s critique service Do you have a wonderful story, but need a segadof eyes to look it
over? She’s here to help. She will look for gramrsaelling, setting, plot, character developmang
much more. Critiques are designed to help us bedwtier writers. Visit her website for more
information: www.vsgrenier.com

Stories for Children Magazineposts children’s book reviews on its website. Ttigoes will review
your book, post their review on the website andisgyu a copy for your use. All books are donated tq
local children’s library. For more information wiittp://storiesforchildren.tripod.com

The New Book Reviews a service of Sharing with Writers Newsletted @&uthors’ Coalition. It allows
authors to get more exposure from their favoriteeng and reviewers a chance to have more readers
their reviews—with links, of course. Please chémkguidelines on the blog site at

www. TheNewBookReview.blogspot.comhis has been popular so please allow some tafad your
review will be posted.

Want to increase traffic to your blog? Give sommsghaway free now and then. It can be
something like an e - book or booklet (see the orfid?aulette Ensign's books in this newslett
or a white paper or handout. Then be sure to lenthgic words free is in your keywords.

WRITING.COM is an online community for writers withundreds of thousands of potential
networking contacts for youwww.writing.com/
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Bookwire List of Children's Publishers is a grektce to find markets:
http://www.bookwire.com/index/ChildrersPublishers.html

Promote your book on radio/TV shows by being inrtfegazine 4,000 producers across the U.
read to find guests Go here now for free infohkip://www.FreePublicity.com/Info11077

For excellent author aids, visit Authors' Coalitiwoww.authorscoalitonandredenginepress.cor.
For a list of recommended websites and list seiye o
http://www.authorscoalitionandredenginepress.coooirended _links.htm

Most of our tips come from Carolyn Howard Johnsdigsvsletter to subscribe visit:
http://www.authorsden.com/visit/msgboardpost.asiitaid=1713

Advertise in SFC Newsletter for Writers and on Stor  ies for Children Magazine!

Advertising in our newsletter is easy. All we need is your company logo, a link to your
website, and a 25 word text ad to place with the lo  go.

If you would like to place an ad or have any questi  ons, please contact the VS Grenier at:
storiesforchildren@vsgrenier.com __ Put “Newsletter AD” in the subject line.

Rates:
1 month $10
3 months $30
6 months $50
12 months $80

If you do not care to receive this newsletter, unsu bscribe at
storiesforchildren@vsgrenier.com Include "Unsubscribe" in the subject line.

HELP SUPPORT SFC NEWSLETTER FOR WRITERS!
You can give $2 or more to help keep this free hettes going!
Pay Pal and Credit Cards Bitps://www.paypal.com/cgi-bin/webscr
or Mail your contribution to:

SFC Néstier for Writers

54 E4S0 South

lvins UBA738
* Checks payable to: VS Grenier-Stories for Chitdre




