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Now to all the wonderful articles in SFC newsletter this month. In the Beginning—You’ll hear from 
editor Donna German about understanding the submission process from the other side of the editing desk. 
In, My Office—Bonnie Jo Davis shares with us the mistakes we need to avoid when submitting articles. 
In, You’re Published—Learn the math to help get your books promotion off to a good start. Carolyn 
Howard-Johnson shares her experiences using this mathematical solution. In, The Writing Life—Are you 
emotionally ready to write a novel? Michael T. Owens asks some questions to help you see if you’re truly 
ready to sit down at the keyboard to type your masterpiece. And in Let It All Out!—We all get them and 
we all hate them. What is it? The dreaded Form Letter! Join Meredith Meyers on her soapbox about not 
letting form letters get you down and how she keeps herself writing even when they begin to stack up in 
the files. 
 
Also, don’t forget to check out Contest Row, Market Place, and Writer’s Help. There’s a lot of 
information in this newsletter so take your time to make sure you don’t miss anything.  
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SFC Newsletter for Writers is always looking for articles to help colleagues improve their writing, to 
inspire, and anything to do with the craft of writing or illustrating. We invite you to share your 
experiences with us and your fellow writers and illustrators. Submission guidelines can be found here 
http://vsgrenier.com/submissionguidelines.aspx 
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������� A classic is classic not because it conforms to certain structural rules, or fits certain definitions (of which 
its author had quite probably never heard). It is classic because of a certain eternal and irrepressible freshness. 
~Edith Wharton (1862 - 1937) 
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Understanding the Submission Process 
A heart to heart from Sylvan Dell Editor, Donna German 

 
First, let me say that I have been on the author side of submissions and I vividly recall the 27 rejections 
that I received prior to my first “yes!” I know that you have written a manuscript that is near and dear to 
your heart. I also know that you can “see” it in published form and that there is a frustration with the 
whole submission process—not only to Sylvan Dell but to other publishers as well. Hopefully this will 
help you to understand what editors/publishers need/look for in submissions. 
 
First, please understand that the submission process is overwhelming for editors too. I receive more 
submissions in a single day (seven days a week) than we publish in a year! I can’t imagine what editors 
at the large publishing houses receive! Also, please understand that reading submissions and selecting 
the list is just one of the many jobs that an editor does.  
 
I try to read all submissions within a few days and I either reject or tend to hold those which have some 



possibilities. As the year progresses, I try to keep the number down and will go through and periodically 
"weed" if you will.  
 
This is a very bizarre business and if you are still waiting for your first break, I recommend that you start 
reading books about how to market your book. That might help you in understanding what it is that 
editors/publishers are looking for when they select manuscripts. Don't forget that this is a business – not 
just your art of writing. The authors who survive (and thrive) in this business are the ones that truly 
understand that and commit to doing what it takes. 
 

BIO:  Sylvan Dell Publishing’s co-owner and editor, Donna (Rathmell) German, is the author of 16 cookbooks, four of which 
were New York Times best-sellers, including The Bread Machine Cookbook Series. It was Donna’s passion for children’s 
books that led her and her husband to launch Sylvan Dell Publishing in 2004. She is also the author of Carolina’s Story: Sea 
Turtles Get Sick Too! (Sylvan Dell, 2005), a FPA President’s Book Award winner, SIBA Book Award finalist and South 
Carolina Picture Book Award nominee, and Octavia and Her Purple Ink Cloud (Sylvan Dell, 2006), a Mom’s Choice Award 
Silver winner and NAIBA Picture Book of the Year nominee.  

If you have some room to include cover images of Carolina’s Story and Octavia, they’re available for download here along 
with Donna’s headshot (listed as Donna Rathmell): http://www.sylvandellpublishing.com/ImageGallery.htm. 
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Ignore At Your Own Peril - Article Submission Mistakes 
By: Bonnie Jo Davis 

 
The most important task in the world of marketing articles is to create relationships with editors. This is 
not to say that you need to invite them to dinner or even call them on a regular basis. You do have to be 
polite, reliable and submit quality articles. If possible, engage the editor in conversation via e-mail and 
let them know to ask you for additional articles when they have a need. Don't be one of those authors 
who drives editors crazy. If you do, editors are likely to make sure your articles end up in the "delete" 
folder.  
 
Follow the best practices below and editors will likely put you at the top of their "favorite authors" file: 
 

�  Be courteous and use professional language when approaching editors. Treat editors the way you 
expect to be treated. 

�  Using correct spelling, grammar and punctuation is vital. Experienced editors will throw out an 
article with even one of these mistakes. 

�  Format articles properly in a text editor. Never use a traditional word processing program when 
writing your articles or your format will be garbled. 

�  Avoid boring titles and boring text. Tell a story, add a twist, and have some fun while writing. 
Editors love receiving something new and exciting. 

�  Write only about things you know. You are not an expert on everything. 
�  Submit only your own original documents. Don't copy from someone else. 
�  Read the guidelines and view archived articles to make sure you follow all the rules. 
�  Submit on-topic articles only. Today I wasted time getting rid of articles about diving, nursing 

and frugal living. My guidelines clearly state I only accept articles about article submissions! 
�  Fill out forms completely and include contact information with e-mails. 
�  Savvy article writers never submit articles that are thinly disguised sales letters or advertising. 
�  Some editors will send you an e-mail when they use your article and some don't. Never, never, 

never bombard an editor and ask when and if your article will be published. 
�  Remove editors from your list promptly when asked. If you continue to submit when told not to 

then you are in violation of spam laws. 
�  Submit only one or two articles per week to your list. I know writers who submit dozens of 



articles a week to their list. This is annoying and can be seen as "spamming" even if you follow 
all the rules. 

 
Remember that editors are busy people just like you and me. Don't waste their time, be professional, and 
let them know you appreciate the opportunity to work with them. Carefully cultivate your relationship 
with editors and your article submission efforts will bloom! 
 
 
(c) 2006. Davis Virtual Assistance. All rights reserved. Permission to publish online or in print granted provided the article 
and byline are printed intact with live links. 
BIO:  Bonnie Jo Davis is a Virtual Assistant specializing in professional speaker, consultant and coach support.  She is an 
experienced article marketer both in print and on-line for over eleven years. 
Article marketing guru Bonnie Jo Davis offers free and paid article marketing resources on her Squidoo Lens and at her 
membership site Article Submission Sites.com. 
Article Source: http://EzineArticles.com/?expert=Bonnie_Jo_Davis  
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New Math Adds Up To FREE Publicity 
By: Carolyn Howard-Johnson 

 
(An excerpt from THE FRUGAL BOOK PROMOTER: HOW TO DO WHAT YOUR PUBLISHER WON'T) 
 
The new math for free publicity is: E-book + E-gift = Promotion. Oops. Error. Make the answer = FREE 
promotion! 
 
There are three magical concepts to this e-book formula: 

1. Accidental 
2. Free 
3. E-book 

 
My best promotion ever, a free e-book called COOKING BY THE BOOK, accidentally fell into my lap 
and it uses all three. I’ll share more about these three promotional potions a bit later. 
 
COOKING BY THE BOOK began when more than two dozen authors from several countries 
contributed to a book that would be given away free to anyone—as a gift of appreciation to the support 
teams it takes to write and market a book and to the legions of readers who cook, but were probably 
never exposed to our books. Each invited author had written at least one kitchen scene in his book. Each 
segment of the cookbook begins with an excerpt from that scene, the recipe comes next, and that is 
followed by a short blurb about the author. 
 
This cookbook e-tool is a cross-pollinator. Each contributing author was to publicize it any way they 
chose. Participants promised to promote it and not to charge for it. That way each contributor benefited 
from the efforts, the lists, and the contacts of the other authors. 
 
We had some superior promoters among us: 

�  Most of us set up a page on our websites. 
�  Contributor Peggy Hazelwood promoted it in her newsletter for book lovers. 
�  Mary Emma Allen featured it in the columns she writes for New Hampshire dailies, The Citizen, 

and The Union Leader. 
�  David Leonhardt, (http://thehappyguy.com/) author of CLIMB YOUR STAIRWAY TO 

HEAVEN, incorporated the cookbook into a Happiness Game Show he uses in his presentations. 
�  We gave away coupons for this book at our signings. Because it costs nothing, it can be given to 

everyone, not just those who purchase a book. 



�  I use them as thank yous to people who visit my site. 
�  Some include information on these freebies on the back of business cards and bookmarks. 
�  I query site editors whenever I run across another place that seems as if our CB Book would 

interest their audience. 
�  Reviewer JayCe Crawford (http://www.authorsden.com/jaycecrawford) said, “For a foodie-cum-

fiction-freak like me, this cookbook is a dream come true.” That review has popped up in places 
we didn’t know existed. 

 
Our most startling success came from sources we had no connection to. It was featured in Joan Stewart’s 
The Publicity Hound, in Writer’s Weekly, on MyShelf.com, in the iUniverse newsletter, and more. I had 
the highest rate of interest I’d ever had when I queried radio stations for interviews, and that was in 
competition with a pitch for THIS IS THE PLACE just before the 2002 games in Salt Lake City, and an 
intolerance angle on the same novel right after 9/11. 
 
Wait, we're not through yet. Mother's Day invites us to repeat our publicity blitzes every year, because—
if you haven’t noticed—mothers tend to do lots of cooking. This book was so successful I collaborated 
with Sarah Mankowski on a similar one called SEASONED GREETINGS for holiday promotional 
blitzes. 
 
Back to those three magic words: 

�  Accidental: I don’t take credit for knowing a good thing when I saw it. What I learned from this 
experience is to never dismiss something that is placed on your desk without careful 
consideration—even if it seems vaguely hokey. I nearly did just that. “E-book indeed,” I said to 
myself. I was worried that association with this concept might taint my literary works. Hubris 
can be very self-defeating. 

�  Free: This charmed word convinced editors to offer our cookbook as a freebie to their readers. 
Usually the contributing author who pitched it was privileged with their own promotional site’s 
URL being used as a link, but when some editors chose to place the entire cookbook download 
on their own sites, we all benefited just the same. 

�  E-book: An e-book is easy for readers to obtain. The author need not budget for postage or 
processing expenses. In the invitations, queries, and releases I sent out, I emphasized a no strings 
attached attack: I assured everyone that they would not be expected to register to the site, sign up 
for a newsletter, or purchase a thing. The E-book concept is also important because—though it 
may not be new to you and me—the media is still infatuated with it. 

 
Here is a fourth magic word . . . Cookbook. It has universal appeal. You might find something else that 
works better for you. I’ve been thinking of doing something similar utilizing the subject of genealogy 
because my novel is based on the stories of my own ancestors—four generations of them. It is not 
necessary that the freebie be knitted to your primary title; you may benefit by a theme that reaches out, 
draws in those who might not otherwise be exposed to your work. Your idea may appeal to a narrower 
audience but niche markets work, too. Everyone loves something that is FREE. 
 
COOKING BY THE BOOK and my other e-books are like hospitality gifts. Only better. That's because 
they promote not only my work, but that of others. Those who are interested in how these books work 
can download samples at www.authorscoalitionandredenginepress.com. Click on the free e-book link. 
 
 
BIO: Carolyn Howard-Johnson is the author of the award-winning This is the Place, Harkening, and 
Tracings. She is also the author of the How To Do It Frugally series including The Frugal Book 
Promoter: How to Do What Your Publisher Won’t, the winner of USA Book News' Best 
Professional Book 2004 and the Irwin Award and the soon-to-be-released The Frugal Editor: Put 
Your Best Book Forward to Avoid Humiliation and Ensure Success. The author was honored by 
members of the California Legislature as Woman of the Year in Arts and Entertainment and was 
named outstanding woman of the San Gabriel Valley in California for her "literary activism" by the 
Pasadena Weekly. Learn more about the author at: http://HowToDoItFrugally.com. 
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Are You Emotionally Available to Write a Novel? 
By: Michael T. Owens 

 
Do you have trouble maintaining your writing focus? Have you tried writing a novel but can't seem to 
finish? If you're having difficulty writing your novel, then maybe you're not emotionally available. 
 
Writing a novel takes emotional commitment. You have to be in love with your story or at least like it a 
lot! I mean, you'll be spending 200-300 pages with it, right? It's easier to emotionally connect with your 
writing if your personal life is stable. If you're living a drama-filled lifestyle, you may want to wait until 
things stabilize before venturing into novel writing. Sure, it's possible to write in the midst of chaos—
some of your best writing might happen during this time, but there's a big difference between writing and 
finishing!  
 
Writing a book isn't a sprint, it's a marathon. Put yourself in a position to succeed. The moral here: 
eliminate as much drama and stress as possible before you start writing. 
 
Another question to ask yourself before you write your novel is: Can you handle solitude? Some people 
don't like being alone. If you're one of those people, you might have some difficulty at first, but it's 
nothing you can't overcome. Writing is a lonely task. It's you and your computer, or you and your notepad, 
together for extended amounts of time. You must temporarily neglect your family, friends, and other 
responsibilities during the time you set aside for writing. 
 
Once you have evaluated yourself and your situation, you will be able to determine if you're ready to start 
your novel. Good luck! 
 
 
BIO: Michael T. Owens is a filmmaker, freelance writer, and author of four novels. His works appear in several anthologies 
and national publications. For more writing tips, visit: http://scatterbrainedwriters.blogspot.com and 
http://www.michaeltowens.com 
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My True Love, the Form Letter 
By: Meredith Myers 

 
I take the long and arduous journey to the mailbox to find the typical stack of mail, bills, junk, and there it 
is, a return envelope from a prospective publisher. Excitement runs through my veins as I feverishly rip 
through the paper and glue trying not to tear any important acceptance information. I finally reach my 
destination, the response letter. I read the letter only to find these words and I quote directly from one of 
the many that I have lovingly received: 
 
“Thank you for submitting your proposal for a children’s book. We apologize for having to use this form 
letter, but due to the large number of manuscripts we receive and the small size of our department, we are 
unable to respond to each submission individually.”  
 
I suddenly feel a sharp lump in my throat then I hear the ever popular Queen song playing mockingly in 
my head “duh duh duh, another one bites the dust.” With a stiff, plastered on smile, I sarcastically skip 
over to what I call my “Rejection/Love Note folder” and place it amongst the ever growing collection.  
 
They should really put on there: 
 
“We’re sorry, but we are going to send this form letter to you anyway, and you’re never truly going to 
know why, Ha Ha Ha Ha.”  



 
Just a small note from somebody is all I am asking, it doesn’t even have to be from the editor. I know, 
form letter, too busy, but someone did take the time to place the letter with my manuscript into an envelope 
and seal it. Did they not? Wouldn’t it only take an extra second to let me know why I am receiving the 
form letter, in only a few words? I just want a little something to keep me going, to keep my spirits up or 
help me on the next round of submittals.  
 
I know that I won’t ever receive my request though and that is ok, so for now I just continue to build my 
pile of love letters. If I need further reassurance and help staying on the path to further success, I just 
march my butt right down to the bookstore, read what’s being published, and tell myself: “My stuff is just 
as good, so I know eventually something is going to happen!” 
  
Either that or I am going to have a whole lot of material to read to my grandchildren when I am an old lady 
rocking in my chair.  
 
Bio: Meredith Myers, while writing children's poetry, short stories, picture books, and novels, is also a portrait artist, a musician 
and co-owner and jewelry maker for Miss Bean's Handcrafted Designs. She lives on the side of a mountain in Littleton, West 
Virginia with her husband Abraham, her 2-year-old daughter Sarah, Sarah's grandma and grandpa Carol and John, her 2 
whippets Edgar and Darla, and she has a baby on the way. With such a full house she never runs out of interesting things to 
write about. She has won an editor's choice award in poetry and has had her work published in an independent collection. She is 
very happy and fortunate to have her work appear in the April, May, June, and July '08 issues of Stories for Children Magazine.  
She would love for you to see a slideshow of her latest new book at www.myspace.com/portraitsbybird. 
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Gryphon House, Inc.  
Pay: $20 
Seeking submissions for a new series of activity books to be called Books for Beginning Teachers. The 
topics of the first five books are: Colors, Shapes, Numbers, Pets, and Family and Friends.  Authors are 
encouraged to send as many activities as they wish before April 28th.  The company will pay $20.00 for 
each submission they accept for publication. For complete submission details and a sample activity layout, 
visit http://ghbooks.com/news.cfm 
 
Underwired  
Pay: $100 
Underwired publishes personal essays (800-1200 words) every month and is always looking for new 
contributors. Essays should somehow relate to the chosen theme for the month and be on topics of interest 
to women. Underwired buys one-time rights, and payment is $100. All essays are considered on spec. 
Please be familiar with personal essay style of writing. Underwired does not accept submissions for fiction 
or poetry at this time. Have fun!  
http://uwmag.com/content/view/35/39/ 
 
Shattered: Life After A Child's Death 
Pay: between $50 - $200 
Stories of inspiration, strength and determination surrounding the challenging loss of a child. Pay for this 
project is $50-$200. Piece length 800-1400 words. Submissions, queries and questions can be directed to 
submissions.shattered@gmail.com. Website development is currently underway for By The Fire and 
Shattered. Pieces accepted could appear online or in print. The preferred method of payment is through 
PayPal. Other arrangements are welcomed. 
 
Everyday Heroes 
Pay: between $50 - $100 
Stories of the ordinary doing something extraordinary. Pay for this project is $50-$100. No stipulations are 
placed on length. Submissions, queries and questions can be directed to 
submissions.bythefire@gmail.com. Website development is currently underway for By The Fire and 
Shattered. Pieces accepted could appear online or in print. The preferred method of payment is through 
PayPal. Other arrangements are welcomed. 



 
Angels on Earth 
Pay: between $50 - $100 
Stories of Angels found in everyday life. Pay for this project is $50-$100. No stipulations placed on length 
currently. Submissions, queries and questions can be directed to submissions.bythefire@gmail.com. 
Website development is currently underway for By The Fire and Shattered. Pieces accepted could appear 
online or in print. The preferred method of payment is through PayPal. Other arrangements are welcomed. 
 
Shimmer 
Pay: between $10 - $30 
Unusual and beautifully-written speculative fiction stories with full plots and strong characters. The best 
way to understand what we are looking for is to read an issue of the magazine. We also recommend 
reading our What We Want page, which describes our preferences and expectations in detail. Improve your 
chances of acceptance by understanding what we’re looking for. 
http://www.shimmerzine.com/submission-guidelines/fiction-guidelines 
 
Kate Harper Designs 
Pay: $50  
Quotes should be appropriate for a greeting card, bookmark or coffee mug. They must be less than 20 
words, the shorter the better. All work must be original (by you). Keep a copy of your work. Quotes can be 
sent year around. Looking for: Everyday humor, women’s humor, Pet voices, Birthday, Thank You, 
Thinking of you, Miss you, Valentine’s Day, Love, Sympathy, Wedding, Christmas, Mother’s and Father’s 
Day. HOW TO SUBMIT: Email to: quotesub@aol.com Subject line: QUOTE SUBMISSION. Send 
submission in "body of email" (Please do not send attachments). Separate each quote by lines of blank 
spaces, so they are easier to read. Send as many quotes as you want. Include permanent, long-term contact 
information (a second email address, mailing address, and phone number). Writers sometimes send email 
addresses that expire, and later there is no way to reach them. 
 
Traveling Mamas Anthology 
Pay: $50 plus a kit for traveling 
TravelingMamas.com is in search of true uplifting, funny, inspirational, and touching stories with a travel 
theme for an upcoming anthology series. Possible themes may include family travel, romantic escapes, 
girlfriend getaways, and solo trips. We’re looking for stories that inspire us, force us to laugh out loud or 
make us reach for the tissue box. Bring us into your story by using the five senses. Every story must have a 
beginning, middle, and end. 
http://travelingmamas.com/anthology/ 
 
Brio  
Pay: 15 to 35 cents/word 
For teen girls ages 12-15. Goal is to creatively teach, entertain and challenge readers toward a healthy self-
concept and a closer relationship with Jesus Christ. 500-1,200 words. Accepts fiction and nonfiction. 
Fiction around 2,000 words. Likes short humor and quizzes. Pays upon acceptance. Pays 15-35 
cents/word. 
http://www.family.org/sharedassets/correspondence/pdfs/GeneralInformation/Brio_Writers_Guidelines.pdf 
 
Wanted: Kids' music and website reviewers  
Pay: $50/100 word review 
Common Sense Media which is the leading nonpartisan, nonprofit organization dedicated to improving 
media and entertainment choices for kids and families is looking for parents (or people who work with 
kids) who want to get paid to write short reviews of CDs, song singles, and websites. Our reviews (100 
million people have access to them a week!) can be seen on our website and through our partners -- MSN, 
Comcast, Best Buy, and iVillage, ParentCenter, just to name a few. Here are a few examples of what we’re 
looking for: http://www.commonsensemedia.org/music-reviews/High-School-Musical-2.html  
http://www.commonsensemedia.org/website-reviews/iCarly_2.html  
Please e-mail Heidi Kotansky (heidi@commonsensemedia.org) with a few writing samples if you're 



interested. http://www.commonsensemedia.org 
 
Mind Sprocket Magazine 
Pay: $25 
Theme: Documenting the Unseen  
Mind Sprocket Magazine is seeking essays and short stories based on the theme Documenting the Unseen. 
Prose should tell the story of someone who has no voice. As the writer, you tell their unheard story. Stories 
will be included in the print publication of our Fall Annual. These stories are not something you can find 
on the front page of a newspaper. Or in a book. Or in a magazine. We are looking beyond simple facts and 
reports to tell real stories that reflect a real person's humanity. It can be a story of joy, of heartache, of 
accomplishment, of love. Please keep submissions under 5,000 words. We are not accepting poetry at this 
time. We will be accepting submissions for this until June 15, 2008. Authors of published pieces will 
receive $25. Send your piece to magazine@mindsprocket.com. 
http://www.mindsprocket.com/contribute 
 
Ultimate Anthology Series 
Pay: $200 per story and/or photo published, payable upon publication 
Get potential exposure in a series of books from a publisher with a track record for bestsellers. E-mail us 
your contact information to be placed on our callout list. E-mail: info@ultimatehcibooks.com Titles Under 
Development: 
The Ultimate Christmas  
The Ultimate Mom  
The Ultimate Teacher  
The Ultimate Golfer  
The Ultimate Wedding  
The Ultimate Honeymoon  
The Ultimate Home  
The Ultimate Vacation   
http://theultimatehorselover.com/ 
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War Poetry Contest 
Entry Fee: $15 
www.winningwriters.com/war 
Seventh year. Fifteen cash prizes totaling $5,000. Top prize $2,000. Submit 1-3 unpublished poems on the 
theme of war, up to 500 lines in all. Winning entries published online. Sponsored by Winning 
Writers. Entry fee payable to Winning Writers. Postmark deadline May 31, 2008. Judge: Jendi Reiter. 
Include cover sheet with contact information. No name on poems. Submit online or mail 
to Winning Writers, ATTN: War Poetry Contest, 351 Pleasant Street, PMB 222, Northampton, MA 01060. 
Winning Writers is proud to be one of "101 Best Web Sites for Writers." (Writer's Digest, 
2005-2007)   
 
Prose for Papa 
Entry Fee: $10 
http://www.visitsunvalley.com/static/index.cfm?contentID=555 
The Fourth Annual Prose for Papa short story contest is  
held in conjunction with the 2008 Ernest Hemingway Festival,  
Sun Valley, Idaho Sept. 25th-Sept. 28th, 2008. Cash prize of  
$500. First place winner will be published in the Hemingway  
Festival magazine and on the website. Length limit 2,600 words  
or 10 pages. One entry per person. Deadline May 31, 2008. 
 
Flash Fiction Prize for Kennesaw Review 
Entry Fee: $15 



http://www.kennesawreview.org/artman2/publish/contests/Flash_Fiction_Prize_2006.php 
$500 prize for the winning story, to be published in KR. June 1, 2008 deadline for receipt (hard copies 
only). 750 words or less. 
 
Earth Vision Nature Writing Contest  
Entry Fee: $12  
http://www.evbooks.net/contest.htm 
The EV nature writing contest is held to support the cause of expression on the subject of nature and deep 
ecology.  Any outstanding proceeds will support the EV project.   
First prize: $500. 
Second and third prizes: $100 each. 
Two honorable mentions. 
This contest is open to any writer in English producing an original short piece of fiction, creative non-
fiction, poetic prose, or poetry on a theme of nature, deep ecology, spiritual ecology, or any work that has 
some element of nature woven into it. Submissions can be published or unpublished material, length  
to range between 500 and 2,500 words per entry.  One title per entry, you can enter as many times as you 
like, new entry fee to accompany each entry. Winners will retain all rights, and will be invited to post their 
entries on the Earth Vision website. Deadline October 15, 2008. 
 
Favorite Grandparent Memory Essay Contest 
Entry Fee: unknown 
Deadline - July 1, 2008 
Sponsored by the National Association of Baby Boomer Women (www.nabbw.com) and GRAND 
Magazine (www.grandmagazine.com). Here's the contest. You have 500 words to tell us your favorite 
grandparent memory. Knock yourself out. Take us back. Who was there, what were you doing, how old 
were you, why was the event so special? Submissions should be written in a Word document and sent as 
an attachment to contest@nabbw.com with FAVORITE GRANDPARENT MEMORY in the subject line. 
PRIZE MONEY - $250.00 and F-R-E-E membership or renewal in the National Association of Baby 
Boomer Women. Plus your story will be published in the Our Voices section at 
www.boomerwomenspeak.com, and in the September-October issue of GRAND magazine. Please make 
sure to include your name, email address, and short (no more than 75 words) bio at the top of your entry. 
Men may also submit! (Should a man win, he can keep the $250.00 and give the free membership to 
www.nabbw.com to a boomer woman.) 
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Grants: 
ELIZABETH GEORGE FOUNDATION 
P.O. Box 1429, Langley, WA 98260  
Offers grants to unpublished fiction writers, published or unpublished poets, emerging playwrights, and 
organizations benefiting disadvantaged youth. Elizabeth George is a fiction/mystery writer. The 
application deadline for the first stage of the grant is June 15, 2008. Write to request guidelines. 
 
CITY TV CULTURAL DIVERSITY FELLOWSHIP 
http://www.praxisfilm.com/en/competitions/citytvculturaldivers/default.aspx 
CKVU 13, a CityTV channel, proudly joins Praxis in establishing the CityTV Cultural Diversity 
Fellowship. In an effort to develop new Canadian storytelling talent, and expand the pool of quality 
screenplays available to broadcasters, CityTV will support either an aboriginal or a visible minority British  
Columbia-based screenwriter living in the lower mainland in the Praxis script development workshops.  
Applicants interested in the CityTV Cultural Diversity Fellowship must indicate their eligibility when 
filling out the application form. The application fees are waived for applicants eligible for the  
cultural diversity fellowship. 
 
Conferences:  
 



League of Utah Writers 
2008 Roundup - Ogden, Utah 
September 12-13, 2008 
 
Lodging  
Ogden Marriott 
247 24th Street 
Ogden, UT, 84401 
(801) 627-1190 
Fax: (801) 394-6312 
Toll Free: 1-888-825-3163 
  
(Located in the heart of Ogden within walking distance of Historic 25th Street, restaurants and shopping.) 
Special LUW price:  $89 + tax Price good through Aug 29, 2008 or until block of 40 rooms is booked. 
  
The Ogden Marriott has a website if you want to check out the amenities. www.marriott.com/hotels/hotel-
information/travel/slcogogden-marriott/  
Hotel is not responsible for any dietary requests or requirements.  
 
Registration now open for the Muse Online Writers Conference  
Lea Schizas and Carolyn Howard-Johnson will be hosting their third annual Muse Online Writers 
Conference on October 13-19. The conference offers new and seasoned writers over 120 FREE workshops 
each year held over the course of one week. 
  
Last year, there were close to 2,000 writers who attended from all over the world: USA, Canada, Mexico, 
Africa, England, Italy, Greece, India, New Zealand, Turkey, Australia . . . to name a few.  
Some of the Presenters back once again this year are: 
Denise Cassino - Long Story Short Publisher 
Deron Douglas - Double Dragon Publisher 
Hope Clark - Funds For Writers Publisher 
Lillian Cauldwell - PIVTR founder 
Lynda S. Burch - Guardian Angel Publisher 
Magdelena Ball - Compulsive Reader Founder 
Margot Finke - Musings Founder 
Pauline B. Jones -  Eppie VP 
Terry Whalin - Literary Agent 
Valerie Connelly - Nightengale Press Publisher 
And I’ll be one of the new Presenters this year! 
  
For more information on the Muse Online Writers Conference: 
http://www.freewebs.com/themuseonlinewritersconference/ 
  
To register as an attendee: 
http://www.freewebs.com/themuseonlinewritersconference/registration.htm 
  
To apply as a Presenter: 
http://www.freewebs.com/themuseonlinewritersconference/presentersregistration.htm 
  
Contact: Lea Schizas 
Co - founder of The Muse Online Writers Conference 
http://www.freewebs.com/themuseonlinewritersconference/ 
Email: museitupeditor@yahoo.ca 
 
The Nebraska Summer Writers’ Conference 
Turn One Week of Inspiration Into a Year of Fantastic Writing at the Nebraska Summer Writers’ 



Conference. You’ll enjoy energizing interaction with other writers, but that won’t stop when the 
conference ends. Our year-long “virtual conference” keeps going with exclusive access to Internet-based 
writer resources, support and discussion boards. 
June 14-20, 2008 
Novels, nonfiction, screenwriting, poetry & more 
Weekend and week-long curriculum options 
Learn from successful writers, agents and editors 
Cocktail reception and student/faculty mixers 

 
Click here to get conference updates AND the exclusive Director’s Newsletter from award-winning author 
Timothy Schaffert with writing tips, FAQs, prizes and more! 
Nebraska Summer Writers' Conference  
Department of English  
Lincoln, Nebraska 68588-0333  
(402) 472-3067 
nswc@unl.edu 
 
Workshops: 
Children's Writers Looking for Other Children's Wri ters to Meet. 
St. George SCBWI Children's Writers Get Together  
When: June 21, 2008 
Where: St. George City Library 
          Community Room A 
          88 West 100 South 
          St. George Utah 84770 
          435-634-5737 
  
Come get together with other children's writers in the Southern Utah area for some fun, networking, and 
open forum critiquing.  
  
Learn how to Set-up a Writing Business with speaker Corrie Lynne Player (freelance writer of multiple 
magazines such as Family Circle and Woman's Day, plus author of 4 published books).  
  
The open forum critique will be done with Virginia S Grenier (Editor of Stories for Children Magazine and 
freelance writer).  
  
How an open forum critique works: 
You'll send in the first two pages of your manuscript WITHOUT your name or contact information. Only 
put the title and age group you're writing for, plus whether it's a short story, article, or book. 
  
On June 21st at the SCBWI Southern Utah Get Together, VS Grenier will select and openly critique five 
manuscripts with everyone in the room. (This is why you don't want your name on it.) After the open 
critique the group is allowed to ask questions or give comments. 
  
VS Grenier will be willing to meet with authors whose work was not openly critiqued to discuss their 
manuscripts further. 
  
Please send your first two pages for the open critique to: 
VS Grenier 
Open SCBWI Critique 
54 East 490 South 
Ivins Utah 84738 
  
You don't need to put your name on the envelope, only your address. 
  



Cost is FREE for all SCBWI members and nonmembers. All open forum critiques are FREE and so is one-
on-one critiques with VS Grenier. For more information contact VS Grenier at 800-670-4416 ext. 100 or at 
vsgrenier@storiesforchildrenmagazine.org.  

Split Rock's Summer Workshops in creative writing, visual art, and design, take place each summer on 
the University of Minnesota's Twin Cities campus, which is located in the heart of one of the most 
culturally vibrant metropolitan areas in the country. 

Split Rock also offers retreats at the University’s Cloquet Forestry Center in northern Minnesota. Both 
locations are popular destinations because of Split Rock’s promise of intensive study with outstanding 
artists and writers from throughout the world. 

All workshops allow for significant one-to-one contact between participant and instructor. Away from the 
demands of daily life, participants revel in having the time and space to explore art without interruption in 
one of two unique environments, both of which foster hands-on learning and supportive artists’ 
communities. 

Graduate/undergraduate credit, accommodations, and scholarships are available. 

 To learn more, visit About Summer Workshops 
 
 
The Institute of Children’s Literature  has offered the premier writing course, books, and a newsletter to 
adults interested in learning how to write and be published for children and teens.                                             
Visit their website: http://www.institutechildrenslit.com/index.htm 
 
The Highlights Foundation is accepting registrations for their 24th Annual Writers Workshop, 
Chautauqua, NY, July 12-19, 2008. For more information, please call (570) 253-1192 or e-mail 
contact@HighlightsFoundation.org or visit HighlightsFoundation.org. Chautauqua is one of those 
transformative writing experiences. Registration is limited, so get your reservation in soon. 
 
Advertisements 
 
Critique Services: 
VS Grenier’s critique service: Do you have a wonderful story, but need a second pair of eyes to look it over?  
She’s here to help. She will look for grammar, spelling, setting, plot, character development, and much more. 
Critiques are designed to help us become better writers. Visit her website for more information: 
www.vsgrenier.com 
 
Need A Copy Editor?  
Cindy Sherwood is a freelance copyeditor in California. If you need help editing your manuscripts or other writing 
projects, please visit her website at www.secondsetofeyes.com or contact her at cwillettsherwood@yahoo.com. 
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The SFC review team, at Stories for Children Magazine, is very interested in reviewing your book. Our magazine 
site posts book reviews monthly and lists all reviewed books in our SFC Bookstore. We will also email you the book 
review for you to use with your book promotion and marketing. All books reviewed by the editors at Stories for 
Children Magazine will be donated to a local children’s library so that more children can enjoy your work. 
  
If you are interested in Stories for Children Magazine’s Book Review/Donation program, please contact SFC Book 
Reviewer, Wayne Walker at:  WayneWalker@storiesforchildrenmagazine.org for more information. 
  
Please put "BOOK REVIEW/DONATION PROGRAM" in the subject line and Mr. Walker will send you mailing 
instructions.   
 
This is a great way to get your books "out there" and help more children discover the World of Ink. 



 
Visit Stories for Children Magazine to take an adventure in the World of Ink at 
http://storiesforchildrenmagazine.org. 
 
 

 

Read, create & buy beautiful children's picture books -- all on one site -- visit BigUniverse.com today! Click Here to Visit Big Universe!  

 
The Reading Tub has an open survey to collect information about how people select children's books. 
Parent/grandparent/teacher/librarian/great aunts, if you select or read books with children, we'd like to know your 
process. It's a very short survey (5 minutes or less). We'll publish the results . . . which will have value for 
authors/illustrators promoting their work on our blogs http://www.thereadingtub.blogspot.com and 
http://thereadingtub.livejournal.com). 
 
Terry Doherty 
Executive Director, The Reading Tub, Inc 
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�  In addition to your press kit, prepare a sell sheet: a one- or two-page flyer or brochure that includes 

information about your upcoming book. Mail it to bookstores, book conferences or conventions, or include 
it with your media kit. It's a great promotional tool and low cost to design and copy. This tip and Patrika 
Vaughn's 20 online classes can be found at www.acappela.com. 

 
�  Authors' Coalition: No Hum-Drum Book Fair Promotion Allowed is a blog where you can watch how 

Authors' Coalition members make book fairs successful with cross-promotion, value-added promotions and 
a good assessment process. Find it at www.authorscoalition.blogspot.com.  

 
�  It's time to sign up for the 2008 LA Times/UCLA Festival of Books. 

 
�  Are you wondering about how to select a good Editor. She won't wear a "Great Editing" tattoo on her 

forehead. Check out the new blog post at www.thefrugaleditor.blogspot.com for starters. 
 

�  When you are participating in a fair, pack yourself an emergency kit and don't unpack it when you get home. 
Keep it at the ready for every signing, every fair, even for speaking events. Include a staple gun for hanging 
posters, a couple kinds of tape, scissors, a few tacks or pushpins, a roll of thin wire, tweezers or wire 
clippers, a pen, a small hammer and even a pouch of personal items like a nail file, patch-up polish for your 
nails, etc. 

 
 
Advertise in SFC Newsletter for Writers and on Stor ies for Children Magazine! 
 
Advertising in our newsletter is easy.  All we need  is your company logo, a link to your website, 
and a 25 word text ad to place with the logo. 
  
If you would like to place an ad or have any questi ons, please contact VS Grenier at: 
storiesforchildren@vsgrenier.com  Put “Newsletter AD” in the subject line. 
  

Rates: 
1 month $10 
3 months $30 
6 months $50 
12 months $80 
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If you do not care to receive this newsletter, unsu bscribe at  
storiesforchildren@vsgrenier.com  Include "Unsubscribe" in the subject line.   

�	
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HELP SUPPORT SFC NEWSLETTER FOR WRITERS!                                                                

You can give $2 or more to help keep this free newsletter going! You can use PayPal and Credit Cards at: 
https://www.paypal.com/cgi-bin/webscr or Mail your contribution to: 

 
                                           SFC Newsletter for Writers 
                                           54 East 490 South 
                                           Ivins UT 84738 

 
* Checks payable to: VS Grenier-SFC Newsletter for Writers 

 

 


